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ADVERTISING & SALESMANSHIP 

PART - A (10X 2 = 20 MARKS) 

Answer ALL Questions 

1. Define Advertising. 

2. What is Sales Promotion? 

3. What is Product Advertising? 

4. What do you understand by Advertisement Copy? 

5. What is meant by Advertising Media? 

6. What is Outdoor Media? 

7. Define Salesmanship. 

8. What are the kinds of Salesmen? 

9. What are the types of training to theSales force? 

10. What is the need for motivating the Salesmen? 

 

PART - B (5 X 5 = 25 MARKS) 

Answer ALL Questions 

 

11. (a)Distinguish between Advertising and Publicity.   

   (Or) 

(b)State the objectives of Advertising. 

12.  (a) Briefly explain the qualities of a good Advertisement Copy. 

    (Or) 

  (b)Explain the different methods of allocating the Advertising budget. 

       13. (a)Explain the factors influencing in the selection of Advertising   

Media.       

     (Or) 

             (b)How do youevaluate theeffectiveness of Advertising?  

 

 

   14.(a)Distinguish between Advertising and Salesmanship.   

    (Or) 

        (b)Explain the steps involved in the process of Selling. 

 

15.  (a)State the qualities of a good Salesman. 

         (Or) 

(b)Explain the various methods of Salesmen remuneration. 

 

PART - C (3X 10 =30 MARKS) 

Answer any THREEQuestions 

16. Discuss the advantages of Advertising to the Manufacturers, 

Consumers and Middlemen. 

17. Elucidate the various kinds of Advertising. 

18. Enlighten the different types of Advertising Media. 

19. Expound the different types of Salesmen? 

20. Explainthe different methods of training the Salesmen. 
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Sub: COMPANY LAW 

PART - A (10 X 2 = 20 MARKS) 

Answer ALL Questions 

1. Define Company. 

2. Classify companies on the basis of liability. 

3. Explain Memorandum of Association. 

4. What is a Prospectus? 

5. What are the kinds of share capital? 

6. Explain Debentures. 

7. What is a Statutory Meeting? 

8. What are the qualifications of directors? 

9. Write the two modes of winding up of a company? 

10. Who is a liquidator? 

PART - B (5 X 5 = 25 MARKS) 

Answer ALL Questions 

11. (a) What are the characteristics of a company? 

    (Or) 

(b) What are the special privileges of a private company? 
 

12. (a) Who is a Promoter? What are his functions? 

 (Or) 

(b) What are the contents of Prospectus? 

 
13. (a) Explain briefly authorized, issued and subscribed, calledup, paidup 

and reserve capital of a company. 

(Or) 

(b)Write characteristic features of a debenture? 

 

 

 
 

 

14. (a) Explain briefly annual general meeting of a company. 

(Or) 

(b)What are resolutions? Write different kinds of resolutions? 

 

15. (a)A company may be wondup by the court on what grounds? 

(Or) 

      (b)What are the duties of a liquidator? 

 

PART - C (3 X 10 = 30 MARKS) 

Answer any THREEQuestions 

16. What are the distinctions between a public company and a private 

company? 

   17. What are the contents of Memorandum of Association? 

   18. What are preference shares? Explain what is meant by cumulative and 

non-cumulative and participating and non-participating preference shares? 

19. Must a limited company under the Companies Act have directors? What 

are the provisions of the law relating to meetings of the board of directors of 

a company? 

   20. What do you understand by the windingup of a company? What are the 

different modes of windinup? 
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COMPUTER APPLICATION IN BUSINESS 

PART - A (10X 2 = 20 MARKS) 

Answer ALL Questions 

1. What is Information? 

2. List any two needs of Information. 

3. What is Word Processor? 

4. What is footnotes in MS Word? 

5. What do you mean by Workbook? 

6. Define cell reference. 

7. What is presentation? 

8. What is the use of action button? 

9. What is E-commerce? 

10. What do you mean by EDI 

 

 

PART - B (5 X 5 = 25 MARKS) 

Answer ALL Questions 

11. (a)Explain the need of Information Technology.   

    (Or) 

(b)Explain the advantagesof Information. 

12.  (a)Write short notes on the page setup option in MS Words.  

   (Or) 

 (b)Write Short on: 

       (i) Bullets and Numbering 

       (ii)Spell Check  

13.  (a)How to insert Bar Charts in an Excel Sheet.   

     (Or) 

            (b)What are the uses of Spread Sheet? 

 

 

 

       14.   (a)What are the advantages of using power point?   

    (Or) 

               (b)Write short notes on animation slide in power point. 

 

       15.  (a)What are the advantages of E-commerce?   

    (Or) 

               (b)State the procedure of EDI? 

 

PART - C (3 X 10 = 30 MARKS) 

Answer any THREE Questions 

16. State the role of Information Technology in Business? 

17. Describe menu and its feature of MS word. 

18.Explain different types of Charts available in MS –Excel. 

19. Explain the steps to be followed for prepare a slide. 

20. Explain the advantages and disadvantages of E-commerce. 
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Sub: SERVICES MARKETING 

PART - A (10 X2 = 20 MARKS) 

Answer ALL Questions 
 

1. Define Service. 

2. What is marketing? 

3. What is odd pricing? 

4. What is franchising? 

5. What is personal selling? 

6. What is meant by word-of-mouth promotion? 

7. What is Customer Benefit Concept? 

8. Define Marine Insurance. 

9. Name any four professionals. 

10. What is CRM? 

 

PART - B (5 X 5 = 25 MARKS) 

Answer ALL Questions 
 

11. (a)  State the importance of services marketing 

(Or) 

(b)  Differentiate between services and goods. 
 

12. (a)Explain the characteristics of product. 

(Or) 

(b) Write a short note on (i) Penetrating pricing (ii)skimming pricing 

 

 
13.(a) State the merits of advertising of services 

(Or) 

(b)What is Gap Model in Service Quality? 
 

14. (a) Explain the components of CRM. 

(Or) 

(b)  Distinguish between commercial bank and private bank. 

15. (a)Explain the dimensions of service quality. 

(Or) 

(b) Explain the different strategies of Service Products. 

 

PART - C (3 X 10 =30 MARKS) 

Answer any THREEQuestion 
 

16. Explain the various classifications of services. 

17. Enumerate the components of services of marketing mix. 

18. Explain the various services offered by the financial institutions.  

19. Explain Product Life Cycle of services and what are its various 

stages? 

20. What are the components of service quality? How would you apply 

these to health care services? 
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Sub: INDUSTRIAL RELATIONS 

 

PART - A (10 X 2 = 20 MARKS) 

Answer ALL Questions 

 

1. Defineis industrial relations? 

2. Define trade union. 

3. What do you mean by Employee Satisfaction? 

4. What is meantby industrial dispute? 

5. What isarbitration? 

6. Define strike. 

7. What is workers’ participation in management? 

8. Define collective bargaining. 

9. What is a factory? 

10. Write a short note on ILO. 

 

PART - B (5 X 5 = 25 MARKS) 

Answer ALL Questions 
 

11. (a) Explain thedifferent causes for Industrial Disputes. 

   (Or) 

(b) Explain theprocedures for registration of a Trade Union. 
 

12. (a)Write the various causes for employee dissatisfaction.  

 (Or) 

(b) Explain the consequences of Illegal Strike. 

 

13.  (a) Write notes on Works Committee and Joint Management 

Council.   

 (Or) 

 (b) Explain the importance of Workers Participation in 

Management. 
 

14. (a)Explain the provisions of Welfare under Factories Act, 1948.

    (Or) 

 (b) Explain the Provisions of Health under Factories Act, 1948. 

 

15. (a) State the objectives of International Labour Organization. 

   (Or) 

(b) Explain Permanent Disablement and Temporary Disablement. 

 

PART - C (3 X 10 = 30 MARKS) 

Answer any THREE Questions 

16. Explain the nature and scope of Industrial Relations. 

17. Mention the various machineries available under the Industrial 

Disputes Act, 1947 for the prevention and settlement of Industrial 

Disputes. 

18. Explain the various Methods of Workers Participation in 

Management. 

19. Explain the provisions of Indian Factories Act, 1948 regarding 

Safety of Workers. 

20. Explain the role of government in collective bargaining. 
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MARKETING RESEARCH 

PART - A (10X 2 = 20 MARKS) 

Answer ALL Questions 

1. Definemarketing research. 

2. What is market research? 

3. What is meant by field work? 

4. What is research design? 

5. What are the sources of data? 

6. What is Observation Method? 

7. What is meant by sample? 

8. What do you understand by telephone survey? 

9. Define advertising media. 

10. List out any three types of outdoor media. 

 

PART - B (5X 5 = 25 MARKS) 

Answer ALL Questions 

 

11. (a)What are the advantages of Marketing Research 

(Or)  

   (b)Explain briefly the components of marketing research. 
 

12. (a) How do you define the problem in marketing research?  

 (Or) 

(b)“Research design is comprised of three steps in marketing 

research process”. Explain  

 

 

 

 
 

 13. (a) Briefly explain the sources of secondary data.. 

                                                               (Or)   

(b) What are the guidelines for successful interviewing? 

 

14. (a) What are the advantages and limitations of sampling? 

(Or) 

(b) What are the merits and weakness of convenience sampling? 

 

15.  (a)How will you evaluate the effectiveness of an advertisement?. 

(Or) 

 (b) What do you mean by outdoor advertising? What are its merits 

and demerits? 

 

 

                                   PART - C (3X 10 = 30 MARKS) 

Answer any THREE Questions 

 

16. Explain the objectives of marketing research. 

17. Describe the process of marketing research . 

18. What are the merits and limitations of Questionnaire? 

19. Discuss the various methods of Sampling with examples. 

20. How would you select a right media of advertisement?  
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